


     Dairy Pulse 75th Edition 
(1st to 15th Dec, 2018) 

 

Contents 
Suruchi endeavor in Skill/ Entrepreneur Development Domain ....................................................................... 4 

Indian News 

Patanjali all set to announce IPO, hints Baba Ramdev .................................................................................. 5 

Keventer Agro aims at 25% market share Tetra Pak milk in east India ......................................................... 6 

Bengal Registers 20 Per Cent Rise in Milk Production ................................................................................... 7 

Mumbai: Dairies to stop sale of milk in plastic pouches from Dec 15, pay farmers only Rs 20 per litre ...... 7 

Tripura: Amul willing to Extend Help for Developing Dairy Industry in the State ......................................... 8 

Value addition of milk can prove beneficial, say vet varsity experts ............................................................. 9 

Lucknow Dairy .............................................................................................................................................. 10 

Dairy, fisheries sectors also need alerts from Indian Meteorological Department: SVVU V-C Y Haribabu 11 

Amul milk beats Mother Dairy in NCR, to operate DMS counters .............................................................. 12 

IIM alumnus leaves cushy corporate job to start Matratva Dairy in Ajmer ................................................ 12 

Tata Sons board nixes Rs 400 crore proposal to buy Prabhat Dairy ............................................................ 14 

Prabhat Dairy tanks 17% after Tata Sons rejects proposal to buy company ............................................... 15 

हॉरलिक्स लिकी, 31,700 करोड़ रुपये में HUL ने खरीदा GSK इंलिया का लिजनेस ................................................. 16 

Maharashtra plastic manufacturers, dairies not ready for recycling milk pouches .................................... 16 

Commercial dairy farming will boost agri sector, says expert ..................................................................... 18 

Verghese Kurien's dairy economics fodder for cow politics ........................................................................ 18 

Forigen News 

Milk processor wants to build plant on Washington Street South .............................................................. 21 

Virginia dairy farmers helping food-insecure households ........................................................................... 21 

Farmers and other members of dairy industry gather for crisis workshop ................................................. 22 

Organic milk at Open Country Dairy's Awarua plant ................................................................................... 23 

Serving dairy milk undermines school nutrition programs ......................................................................... 24 

Do we need the government to tell us that almond milk doesn't come from a cow? ................................ 24 

Global 28% Fat Full Cream Milk Powder Market Outlook 2018-2024: ........................................................ 26 

Palatine Dairy representative a no-show at Johnstown Planning Board meeting ...................................... 28 

Gira forecasts Australia to import more dairy products than it exports by 2023 ....................................... 29 

GDT gets a lift in latest auction after 7 consecutive drops .......................................................................... 30 

a2 Milk™ UK has ditched plastic bottles and switched to recyclable cartons ............................................. 31 

Higher milk price average, lower feed bills bump up milk-feed ratio ......................................................... 32 



Cargills Quality Dairies to increase capacity with Rs 500 mn ...................................................................... 34 

Say ‘cheese’: Dairy labeling debate hits Petaluma ...................................................................................... 35 

P.E.I. dairy industry reacts to USMCA signing .............................................................................................. 38 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Suruchi endeavor in Skill/ Entrepreneur Development Domain 

 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 2ndand4thSat-
urday of month from 2 PM to 5 PM, Prior reg-
istration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  57th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida 20th, 21st & 22nd Jan, 
2019 with Guided Tour to a Dairy Farm plus a 
milk processing plant. 

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/3_53rd_DEDPBROCHURE.pdf 

3rd Practical Dairy Entrepreneurship Devel-
opment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida on 7th to 
12th Jan 2019. 

For more information please follow the link:  

http://www.skill-
dairy.com/pdf/4_2nd%20PDEDP_Brochure.pdf 

Suruchi is launching 1st Second Level Dairy 
Entrepreneurship Development Program 
(DEDP- Level II) 2018 one week intensive 
hand on Dairy Farm. Dates will be announced 
soon. 

For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845  

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 31st Dec, 2018. 

Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-
ment Program (RDEDP) Dates will be announce 
soon  

http://www.skill-
dairy.com/pdf/1_4th%20RDEDP_BROCHURE.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised on 
24th & 25th December 2018 at C-49 Sector 65 
Noida. 
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Indian News 

Patanjali all set to announce IPO, hints Baba Ramdev  
Dec 13, 2018, 

https://m.economictimes.com/markets/ipos/fpos/patanjali-all-set-to-announce-ipo-hints-baba-ramdev/amp_arti-

cleshow/67072314.cms 

 

aba Ramdev on Wednesday hinted that 

Patanjali Ayurved may shortly an-

nounce plans to go public.  

 

Asked whether the group has plans to get listed 

in the stock market, Ramdev said he would be 

able to share some "good news" related to this 

in a month's time. 

 

Patanjali Ayurved, which started out as a small 

pharmacy, quickly grew to challenge multina-

tional FMCG giants as it expanded into diverse 

segments. The company aims to achieve Rs 

20,000 crore in annual revenues in three to five 

years. Patanjali reached Rs 10,000 crore in reve-

nues FY16 from less than Rs 500 crore in FY12. 

Patanjali’s breakneck growth has, however, hit 

a roadblock in recent months. Sales fell for the 

first time in five years due to disruption by 

goods and services tax and a weak distribution 

network.  

 

The company’s standalone consumer goods rev-

enue declined more than 10 per cent to Rs 

8,148 crore in the year ended March 2018, the 

first time since 2013. 

“The decline was primarily because of its inabil-

ity to adapt in time to the goods and services 

tax regime and develop infrastructure and sup-

ply chain,” CARE Ratings said in a report.  

 

Speaking about the growth rate of Patanjali 

products at the India Economic Conclave 2018, 

Ramdev said he is optimistic of Patanjali beating 

Hindustan Unilever by 2020 and becoming the 

world's largest FMCG by 2025. 
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Keventer Agro aims at 25% market share Tetra Pak milk in east India 
December 11, 2018 20:48 IST 

https://www.business-standard.com/article/companies/keventer-agro-aims-at-25-market-share-in-east-india-in-

tetra-pak-milk-118121101226_1.html 

 

 

iming at a 25 per cent market share in 

eastern India in the Rs 10-billion Ultra 

High Temperature (UHT) packaged milk 

space by 2020, Keventor Agro has invested Rs 

1.5 billion to put up the region’s largest Ultra 

High Temperature (UHT) milk plant. 

Currently, the dairy segment – comprising liquid 

pouch milk and ice-cream – churns out around 

Rs 4 billion in revenues for the company and it 

has targeted to double this turnover to Rs 8 bil-

lion in the coming two years. Keventer sells 

fresh milk and ice-cream under the Metro 

brand.  

UHT milk refers to a sterilisation technology 

where the milk is heated above 135 degree Cel-

sius for 3-4 seconds to kill bacteria while main-

taining nutritional levels. UHT milk is usually 

packaged as Tetra Paks. 

"We are aiming at 250 crore revenue and 25 per 

cent market share in the UHT milk segment 

with Keventor brand UHT milk by 2020. The ini-

tial trials had been a tremendous success," 

Keventer Agro’s managing director, Mayank 

Jalan said. 

"Currently, we are sourcing milk from around 

20,000 dairy farmers who produce about 

40,000-50,000 litres of UHT milk a day. We ex-

pect to be able to ramp up to full capacity of 

two lakh litres (200,000 litres) a day of the plant 

by end 2019 or early 2020," he added. 

The company would restrict itself to eastern 

markets such as Odhisa, Jharkhand, Chattisgarh, 

Bihar and in the north-eastern states. 

The UHT market in the country is pegged at 

around 1.5 million litres a day in volume terms, 

of which 30 per cent is consumed in eastern In-

dia. The region's market has grown at a rate of 

23 per cent in the last 3-4 years.  
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Bengal Registers 20 Per Cent Rise in Milk Production 
11 December 2018, 8:48 pm 

https://newsmen.in/news/bengal-registers-20-per-cent-rise-in-milk-production/ 

 

 

olkata: West Bengal has registered a 

20 per cent annual rise in cattle milk 

production in the past two years and it 

is giving credit to artificial cattle breeding activi-

ties for this. 

The state minister for animal resources devel-

opment, Swapan Debnath, today said that prior 

to 2011, cattle milk farming used to be carried 

out only in 100-odd blocks in Bengal. 

“Now, milk farming takes place in all the 341 

blocks in the state and this had led to the pro-

duction of 53.87-lakh metric tons milk per an-

num. This is a net increase of 20 per cent,” 

Debnath said. 

The minister gave credit for this to the impetus 

for artificial cattle breeding activities. 

Asked about the busting of adulterated cattle 

milk units in Kolkata in recent times, Debnath 

said that his department will soon undertake in-

spection drive of all milk packaging units in the 

state. 

The inspection drive will be jointly carried by of-

ficers of the state government and the Centre’s 

Food Safety and Standards Authority of India 

(FSSAI). 

 

 

Mumbai: Dairies to stop sale of milk in plastic pouches from Dec 15, pay farmers only Rs 20 

per litre 
December 8, 2018 
https://indianexpress.com/article/cities/mumbai/mumbai-dairies-to-stop-sale-of-milk-in-plastic-pouches-from-
dec-15-pay-farmers-only-rs-20-per-litre/ 
 

aharashtra’s dairy sector is again on 

the verge of a major crisis as dairies 

have not only decided to pay Rs 20 

per litre as procurement price, they have also 

decided to suspend the sale of milk in plastic 

pouches from December 15, when plastic man-

ufacturers across the state are expected to go 

on an indefinite strike. 

Advertising  

Maharashtra’s dairy sector  decided to suspend 

the sale of milk in plastic pouches from Decem-

ber 15. 

On an average, dairies in Maharashtra sell 85 

lakh litres of milk in plastic pouches daily. 

In June this year, the state government had 

banned the sale or use of plastic bags in Maha-

rashtra. Dairies are supposed to put in place a 

buyback mechanism for the pouches, which 

would allow consumers to sell the used pouches 

at 50 paise each. The collected pouches were to 

be transported to the manufacturers for recy-

cling. 

K 
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But the scheme has stumbled due to the lack of 

an efficient buyback mechanism. Plastic manu-

facturers, meanwhile, have announced that 

they will stop production of milk pouches from 

December 15 to protest the scheme. 

In a meeting held late on Thursday, representa-

tives of dairies decided to stop the sale of milk 

in pouches from December 15. “Dairies will run 

out of pouches by then and we will have no 

other option but to suspend the sale,” said Pra-

kash Kutwal, secretary of the Milk Producers 

and Processors Association, an umbrella body of 

both cooperative and private dairies in the 

state. 

The association has also decided to revert to 

the Rs 20 per litre rate procurement price for 

dairy farmers, as against the Rs 25 per litre 

mandated by the state government. 

Earlier this year, the government had an-

nounced a Rs 5 per litre subsidy, to help farmers 

get better prices for their produce. 

 

Tripura: Amul willing to Extend Help for Developing Dairy Industry in the State 
December 7, 2018 

https://www.sentinelassam.com/news/tripura-amul-willing-to-extend-help-for-developing-dairy-industry-in-the-

state/ 

 

uwahati: Chief Minister of Tripura 

Biplab Kumar Deb sought dairy giant 

Amul’s help to develop the dairy indus-

try of the state. 

A delegation of senior officials headed by dairy 

expert ST Deshai from Amul called on Deb at 

the Secretariat in Agartala on Wednesday and 

sought to share the expertise of the Nation’s 

apex milk based cooperative in developing a 

dairy industry in Tripura 

Talking to the media, Deb said, I am sure this in-

itiative will help to solve unemployment to 

some extent in Tripura. It will also help in ful-

filling the demand for milk in the state. We shall 

make Tripura self-reliant in milk production in 

three years.” He also said that his government 

wants to share experiences in running dairy in-

dustry with Amul India Limited, which has a vast 

experience in the sector. 

The Chief Minister hoping that Amul will help 

solve the problem of unemployment to an ex-

tent, sought help from Amul to implement his 

plan of distributing 10,000 cows to farmers in 

rural Tripura. 

It may be mentioned that the state government 

announced in November that it would launch a 

scheme for distributing 10,000 cows among 

5,000 farmers to combat malnutrition and gen-

erate employment in the state. Dr Kamal 

Krishna Majumder, Director of Animal Re-

sources Development Department informed 

that Tripura produced 1,74,260 metric ton milk 

in 2017. 

Gujarat Cooperative Milk Marketing Federation 

Ltd (GCMMF) is the largest food company mar-

keting milk and milk products under the brand 

name of Amul. 

According to media reports the state govern-

ment would launch a scheme for distributing 

10,000 cows among 5,000 farmers to combat 

malnutrition and generate employment, Tripura 
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produced 1,74,260 metric tonnes of milk in 

2017. 

In April, a government notice informed that 

steps would be taken for augmentation of milk 

production at Gomati Milk Cooperative Limited. 

Action was also suggested to revive Uttarayan 

Milk Production Cooperative Society in North 

Tripura district, which turned sick few years 

ago. Tripura earlier set a ten year target for 

food self sufficiency in 2002-03. The target was 

not achieved at the time of evaluation in 2012-

13 with barely 25 thousand MT meat, 12.5 crore 

eggs and 1.05 MT milk produced annually. 

Later, the erstwhile Left Front government set a 

new target for self sufficiency in food produc-

tion by 2020. But despite repeated attempts, it 

failed to cut down on its import dependency so 

far 

 

 

Value addition of milk can prove beneficial, say vet varsity experts 
Dec 6, 2018, 

https://www.tribuneindia.com/news/ludhiana/value-addition-of-milk-can-prove-beneficial-say-vet-varsity-ex-

perts/694063.html 

 five-day training course on “Value ad-

dition of milk” organised by the College 

of Dairy Science and Technology con-

cluded at Guru Angad Dev Veterinary and Ani-

mal Sciences University (GADVASU).  

Dr Nitika Goel, course coordinator, said the 

training programme was technically designed to 

provide practical training on manufacturing 

seven milk products, including milk cake, 

paneer, whey drink, dahi, lassi, mozzarella 

cheese and sterilized flavoured milk.  

Specialised lecture on establishment of mini 

dairy processing plant and guidelines to apply 

for FSSAI Licence for start-up of dairy plant 

were also included in the training. 

Dr H K Verma, Director Extension Education, 

presided over the valedictory function and em-

phasised that there is a need for value addition 

of milk for dairy farmers and entrepreneurs.  

He said the value addition of milk could help to 

enhance the economic well-being of large num-

ber of farmers in Punjab. He also suggested that 

farmers can obtain better prices for their milk 

through value addition by converting milk into 

various milk products.  

Dr AK Puniya, Dean, College of Dairy Science 

and Technology, apprised the trainees about 

the facilities available for farmers in various de-

partments of the college pertaining to value ad-

dition of milk. He suggested the participants to 

maintain contacts with the university experts 

and try to excel in the dairy processing and 

value addition through hard work and innova-

tion.  

Farmers also shared their experiences about the 

technical sessions of the training and men-

tioned that they had good practical experience 

of manufacturing the milk products and other 

technical know-how.  

They said the training has certainly equipped 

them with all technical aspects of value addition 

of milk. The course concluded with the distribu-

tion of training certificates to the participants.  
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Lucknow Dairy 
06th December 2018 05:51 PM  

http://www.newindianexpress.com/nation/2018/dec/06/lucknow-dairy-1908099.html 

 

ucknow’s tribute to Atal 

A brief lull after hectic Diwali festivities 

shoots the city to annual cultural extrav-

aganza which every Lucknowites awaits all 

through the year. As the winters set in, Luck-

now Mahotsav arrives to present a colourful 

marquee city’s cultural heritage spread out at 

sprawling Smriti Upvan for 10 days. This year’s 

mahotsav took off with theme --  ‘Atal Sanskriti’ 

and ‘Atal Virasat’, paving way for Lucknowites 

to pay tribute to their five time MP and former 

PM Atal Bihari Vajpayee. While the days are 

filled with fun throwing opportunities galore for 

the visitors to explore UP, beautifully decked up 

cultural nights featuring well-known artists of 

different streams, kavi sammelans and 

Mushaira, reflect cultural prosperity of this part 

of the country. 

A nostalgic walk through memories 

It was a walk down the memory lane for the 10 

eminent alumni of Lucknow University who 

were felicitated on their alma mater’s 99th 

foundation day early this fortnight. It was more 

of a nostalgic walk 

through the classrooms, hostels and sports 

ground for the alumni who recalled their mem-

ories. Bihar governor Lal ji Tandon, the LU alum-

nus, recalled how the quest for a swimming 

pool on the campus made him and his friends 

dig up the sports ground. LU conferred life-

time achievement award on Bihar governor Lalji 

Tandon, eminent jurist Justice H N Tilhari and 

Congress leader Ammar Rizvi on the occasion. 

“Time has passed, things have changed but 

memories are still fresh,” most of them felt 

while breathing in the air of LU surrounding 

once again and cherishing those moments to-

gether once again.  

Sufi quest at Kabir fest  

Kabir Festival returned to the city of nawabs for 

third time seeking to revive philosophy of Sufi 

saint and wishing welfare of all. Based on the 

theme—Mannge Sabki Khair -- the three-day 

festival was organised by Dastak Manch. Dedi-

cated to the cause of spreading harmony and 

addressing social issues, the festival had a pleth-

ora of events to give denizens a rare intellectual 

treat with family, friends. Musical performances 

by acclaimed singers, a poetry workshop and 

a discussion to make society more inclusive 

with a special focus on LGBT community 

of Lucknow pushed the intellectuals to attend 

the event in good numbers. 

Temp dips below 10°C 

The denizens are wrapping themselves in layers 

as the temperature is dipping below 10 degree 

Celsius and the city is bracing up for chillier days 

ahead. Sunday was the coldest day of this win-

ter so far 

with mercury dropping below 10 degrees. Simi-

lar conditions prevailed on till Thursday. State 

Met department has predicted fall in tempera-

tures in the coming days along with the possibil-

ity of fog in the morning. The minimum temper-

ature was 9 degrees Celsius while the maximum 

temperature was 25.8 degrees Celsius. Earlier, 

coldest days were recorded on November 8 and 

25 when minimum temperatures dropped to 

10.2 degrees Celsius on both the days. 

Old beauties adorn city roads 

It was sunny Sunday morning when the charm 

of ‘old beauties’ was spilled on the city roads as 

they passed through all decked up. The occa-

sion was the Vintage Car Rally — the annual and 

popular event of Lucknow Mahotsav.  As the 

proud owners made their entry into the Haz-

ratganj crossing in their jaunty jalopies, crowds 

L 
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raised a loud cheer to welcomed them. The rally 

was flagged off from Hazratganj crossing at 11 

am and culminated at Indira Gandhi Pratishthan 

after an hour. One of eye-catchers was 1926 

Baby Austin whose owner is 75-year-old MA 

Khan. Girls clicked selfies with Baby Austin while 

some elderly women praised its design. Other 

beauties included 1926 Ford A, 1928 Ford A 

Roadster, 1930 

Chevrolet Phaeton, 1932 Austin, 1932 Wolsely 

14, 1938 Fiat Topoling, 1946 Morris-8, Fiat 500, 

Willys Jeep and Willys Station Wagon. 

 

 

Dairy, fisheries sectors also need alerts from Indian Meteorological Department: SVVU V-C 

Y Haribabu 
Dec 06,2018 

https://www.thehansindia.com/posts/index/Andhra-Pradesh/2018-12-06/Dairy-fisheries-sectors-also-need-alerts-

from-Indian-Meteorological-Department-SVVU-V-C-Y-Haribabu/453031 

 

 

irupati: Sri Venkateswara Veterinary 

University (SVVU) Vice-Chancellor (V-C) 

Y Haribabu has made an appeal to offi-

cials of the Indian Meteorological Department 

(IMD) in their 12th annual review meeting to 

provide suitable weather alerts for dairy and 

fishery farmers too. 

Addressing the delegates, who have attended 

the concluding session, the V-C opined that IMD 

scientists are focusing only on agricultural sec-

tor, when there is a big need for weather fore-

cast to the fishery and dairy sectors, where 

thousands of farmers have been eking out their 

livelihood.  

Later, Director (Research) of ANGRAU, Dr NV 

Naidu said that by issuing the advance weather 

forecast, ANGRAU is helping the farming com-

munity in protecting their crop yields from the 

nature disasters like drought and cyclones.  

Some of the resolutions unanimously accepted 

in the meeting were Agro-Meteorological Field 

Units (AMFUs) should take suitable action for 

filling up of vacant posts and AFMUs should act 

as mentors in establishing and strengthening of 

agro-analysis by the District-level Agro-Meteor-

ological Units (DAMUs). Senior scientists Dr T 

Prathima, Dr Ramakrishna Rao, Dr Sudhir and 

delegates from various parts of the country 

were present.  
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Amul milk beats Mother Dairy in NCR, to operate DMS counters 
December 4, 2018 

http://www.indiancooperative.com/co-op-news-snippets/amul-milk-beats-mother-dairy-in-ncr-to-operate-dms-

counters/ 

 

he Gujarat Milk Marketing Federation-

the parent company of the famous Amul 

is going to operate from DMS counters 

soon. Winning a tender from Mother Dairy, the 

cooperative is set to supply milk to NCR resi-

dents through DMS counters. 

The Delhi Milk Scheme begun way back in 1959 

as a part of the union agriculture ministry has 

been incurring losses over the years. 

GCMMF’s move is prompted by certain con-

crete calculations: using the DMS infrastructure 

and its great market potential. Amul will pay Rs 

42.3 crore as lease rent to use DMS assets in 

FY19 and FY20 for the DMS’s 550 milk booths 

located in Delhi and NCR, according to media 

reports. 

The tendering stipulates that the lease amount 

will be increased by 6-7 percent annually. Amul 

will handle the operations and management of 

DMS for 30 years on renewable basis. 

This deal will increase amul’s market share in 

Delhi NCR by 10 percent to 53 percent post 

FY20. 

 

IIM alumnus leaves cushy corporate job to start Matratva Dairy in Ajmer 
Dec 3, 2018 

https://yourstory.com/2018/12/iim-alumnus-matratva-dairy-ajmer/amp 

 

or IIM-Kolkata alumnus Ankita Kumawat, 

business is all about it being in the fam-

ily. Her father, Phool Chand Kumawat, 

has been associated with dairy farming for 

more than two decades. Ankita used to help her 

father whenever she had the time. Her interest 

grew and this led to the launch of Matratva 

Dairy in 2014. 

Ajmer-based Matratva Dairy was registered in 

2016 to produce A2 milk and its products - 

ghee, butter, sweets, and buttermilk. 

Matratva sources its milk from procured indige-

nous cow breeds. It follows traditional methods 

and uses the least number of machines. 

A month ago, Ankita set up her business, Go-

ratan Products Pvt. Ltd., through which she now 

sells Matratva Dairy's products. 

From co-founders to life partners 

Ankita met Lokesh Gupta, the co-founder and 

production head, through a common friend. 

However, they lost touch with each other when 

Ankita moved to the US. After returning to In-

dia, Ankita worked with Derewala Industries 

Ltd. in Jaipur. She would work part-time with 

her father at his farm, where he would breed 

exotic breeds of cows. 

Ankita wanted to have a business of her own 

and that required her to leave her full-time job 
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in Jaipur and shift to Alwar, to focus on dairy 

farming. It was then she contacted Lokesh, a bi-

otechnology graduate, who shared her interest 

in farming. 

More than just milk  

The Gir breed of cows, procured from Gujarat, 

are crossbred at Matratva's farms with pure 

breed bulls to produce the future generation of 

A2 milk. "Our prime objective is to develop and 

promote indigenous breeds like Gir, Sahiwal, 

Tharaparkar, and Rathi," says Ankita. 

"A2 protein found in the milk of indigenous 

cows is preferred over A1 milk, which causes 

lactose allergies and digestive problems," claims 

the founder. 

At Matratva Dairy, ghee and dairy products are 

made using traditional methods, and the cows 

are milked in the traditional way. "We want to 

maintain the purity and value of products and 

thus, we use a churning machine only," says An-

kita. 

A woman in a man's world 

Ankita says she had to face a lot of challenges 

while setting up Matratva Dairy. Having no 

knowledge of farming, Ankita initially focused 

only on marketing. She visited various farms 

and had to seek her father's help to understand 

the industry, especially animal husbandry. 

While visiting other farms to understand the 

business, Ankita realised "almost all farmers 

had exotic breeds at their farms because of 

their high milk yield." 

Her father explained that indigenous cow milk 

production, despite being low, is very healthy 

and nutritive for the human body. "This conver-

sation with my father made me think of setting 

up Matratva - an indigenous breed dairy farm," 

says Ankita. 

Being a woman in the business was also tough. 

The other challenge was to make people aware 

of A2 milk and its health benefits. When they in-

itially started with a retail and home delivery 

counter, Ankita personally visited each cus-

tomer and educated them about A2 milk 

The dairy market  

Value-added dairy products contribute to 35 

percent of the total dairy market in India. The 

largest VAP category is ghee –which has a mar-

ket share of 15 percent. Market shift from com-

mercial cow products to A2 cow products have 

been observed from past couple of years. 

Also, according to the Department of Animal 

Husbandry, Dairy and Fisheries, organised milk 

handling is expected to grow from 20 percent to 

50 percent by 2022-23. Players like Pride of 

Cow, Amrutha Dairy Farms, Akshayakalpa Farms 

have been in this business for some time. 

While setting up the dairy farm, Ankita and 

Lokesh invested Rs 10 lakh from their savings. 

They have procured 25 cows as of now, each 

costing Rs 80,000 to Rs 1 lakh. They plan to pro-

cure 15 more, by taking loans from thebank. 

A litre of A2 milk costs Rs 55, while a litre of 

ghee is priced at Rs 1,400. "We earn up to Rs 1 

lakh per month," says Ankita. The founder 

claims that it has gained five new customers 

every week. 

 

Future plans 
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Matratva Dairy is marketed through online digi-

tal platforms. The company also creates aware-

ness camps and displays their products at the 

Haat Bazaar in Ajmer, every Sunday. 

Matratva Ghee is available at retail outlets in 

Delhi, Uttar Pradesh, Mumbai, Kerala, Benga-

luru, Hyderabad and Kolkata. The company 

plans to expand to other cities soon. After 

branding under Goratan Products Pvt. Ltd., 

Matratva Dairy is set to sell its products through 

e-commerce platforms like Amazon and BigBas-

ket, within the next 15 days. 

Ankita also has a second farm in Rajasthan's Na-

sirabad town, where natural honey and cereals 

are produced.

 

Tata Sons board nixes Rs 400 crore proposal to buy Prabhat Dairy  
Dec 03, 2018, 07.40 AM IST  

https://economictimes.indiatimes.com/news/company/corporate-trends/tata-sons-board-nixes-rs-400-crore-pro-

posal-to-buy-prabhat-dairy/articleshow/66913698.cms?from=mdr 

 

umbai: Tata Sons has rejected a pro-

posal by the group’s mergers & ac-

quisitions team for Tata Global Bev-

eragesNSE -1.06 % to purchase Prabhat Dairy 

for about Rs 400 crore, said two people with 

knowledge of the development.  

“The board did not see it significant enough to 

scale up the business in the challenging dairy 

sector, and instead asked Tata Global Beverages 

to focus on its core business,” said a person.  

The Tata Sons board had earlier sought a due 

diligence report on a proposal to purchase cash-

starved Jet Airways before taking up the plan 

for consideration. The board, headed by N 

Chandrasekaran, discussed both proposals on 

November 16.  

The group’s plan to purchase Jet Airways calls 

for an all-stock merger between Naresh Goyal’s 

carrier and Vistara Airlines, a joint venture be-

tween Singapore Airlines and Tata Sons.  

The board of Tata Sons is asking tough ques-

tions on deals placed before it for approval by 

the new M&A team.  

“There is a suggestion that the team should fo-

cus on scaleable businesses, keeping the institu-

tion’s values and long-term growth in mind. 

Deals cannot be of a limited transactional na-

ture,” an official said.  

Tata Global Beverages sells tea, coffee and wa-

ter and has brands such as Tetley. It sells Hima-

layan Natural Mineral Water in a joint venture 

with PepsiCo and is the partner of Starbucks in 

India. Tea accounted for 80% of its revenue 

from branded business in the September quar-

ter.  

“Tata Global Beverages would have to get its 

core business of tea in order before venturing 

for leadership in other segments,” one person 

said. “Quarter after quarter, it has been strug-

gling and a lot more needs to be done to be a 

clear leader in India and the UK... So venturing 

beyond tea now would be a stretch without 

building capabilities.” A Tata Sons spokesperson 

declined to comment on the matter. Prabhat 

Dairy spokesperson Yagnesh Thakker declined 

comment.  

The Tata Sons board comprises Amit Chandra, 

veteran investment banker and country head of 

US private equity fund Bain Capital, billionaire 

businessmen Ajay Piramal and Venu Srinivasan 

and former Indian ambassador to the US Ronen 

Sen.  
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Analysts said Tata Global’s previous acquisitions 

have not been very successful and Prabhat 

Dairy, based in Navi Mumbai, is not a fit.  

“It has taken the company 15 years to struggle 

in tea, venture and exit from markets such as 

China and Russia,” said Abhijeet Kundu, vice-

president, research, Antique Stock Broking. “If 

they have to get into dairy, it has to be a big 

brand and Prabhat does not fit into that slot… 

the biggest brands in dairy are Amul and 

Mother Dairy and both are run by coopera-

tives.”  

Tata Global Beverages recently moved opera-

tions such as global information systems, HR, fi-

nance and commercial in regions including In-

dia, the UK, the US, Canada and Australia to the 

managed services of Tata Consultancy Services 

in Kolkata.  

The move is expected to free the company’s 

business managers to concentrate on core ac-

tivities, bring in agility and spur faster decision-

making as it seeks to become one of the largest 

fast-moving consumer goods companies in India 

with a possible merger with group firm Tata 

Chemicals.  

Tata Global and Tata Chemicals are evaluating 

plans to merge the group’s food and beverage 

businesses. The transition process is expected 

to be completed by the end of 2018-19.  

“The transition will enable our business manag-

ers to wholly concentrate on core business ac-

tivities, growth and expansion,” a Tata Global 

spokesperson said. 

 

Prabhat Dairy tanks 17% after Tata Sons rejects proposal to buy company 
Dec 03, 2018 10:59 AM IST 

https://www.moneycontrol.com/news/business/markets/prabhat-dairy-tanks-17-after-tata-sons-rejects-proposal-

to-buy-company-3244501.html 

 

rabhat Dairy shares plunged as much as 

17.5 percent to hit 33-month low in 

morning on Monday after Tata Sons 

board rejected the proposal to buy the com-

pany. 

After the initial sharp cut, the stock managed to 

recover from day's low of Rs 77, the lowest 

level since February 2016. It was quoting at Rs 

89.60, down 3.97 percent on the BSE, at 10:42 

hours IST. 

"Tata Sons has rejected a proposal by the 

group's mergers & acquisitions team for Tata 

Global Beverages to purchase Prabhat Dairy for 

about Rs 400 crore," The Economic Times said 

quoting two people with knowledge of the de-

velopment. 

The report further said the board did not see it 

significant enough to scale up the business in 

the challenging dairy sector, and instead asked 

Tata Global Beverages to focus on its core busi-

ness. The board, headed by N Chandrasekaran, 

had discussed both proposals including the ac-

quisition of cash-starved Jet Airways on Novem-

ber 16, the report added. 

Prabhat Dairy had reported a 36 percent year-

on-year increase in profit to Rs 12.35 crore for 

the quarter ended September 2018 and 9.08 

percent rise in revenue to Rs 418.42 crore com-

pared to year-ago period. 
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हॉरलिक्स लिकी, 31,700 करोड़ रुपये में HUL ने खरीदा GSK इंलिया का लिजनेस 
03 Dec 2018 06:23 PM (IST) 

https://m.jagran.com/business/news-unilever-to-buy-horlicks-hul-to-merge-with-gsk-consumer-175922465.html 

 

ई लदल्ली (लिजनेस िेस्क)। मल्टीनैशनि 

कंजू्यमर गुि्स लदग्गज यूलनिीवर ने जीएसके 

कंजू्यमर हैल्थकेयर इंलिया से हॉरलिक्स और 

अन्य फूि प्रॉिक््टस को खरीद लिया है। 

यूलनिीवर ने िताया लक वह जीएसके कंजू्यमर के साथ 

लविय करेगी। यह िीि 31,700 करोड़ रुपये की 

होगी, जो भारत के कंजू्यमर गुि्स माकेट की अि तक 

की सिसे िड़ी िीि है। 

इक्विटी मजजर िीि के तहत जीएसके कंजू्यमर हैल्थ के 

एक शेयर के िदिे एचयूएि के 4.39 शेयर लमिेंगे। 

इस िीि के तहत भारत और लवदेश  भी कुछ संपलियो ं

का अलिग्रहण लकया जाएगा। यूलनिीवर ने इसके साथ 

ही जीएसके िांग्लादेश में भी 82 फीसद लहसे्सदारी का 

अलिग्रहण लकए जाने की घोषणा की है। इसके अिावा 

वह एलशया के 20 िाजारो ंमें जीएसके के कमलशजयि 

ऑपरेशन में भी लहसे्सदारी खरीदेगी। 

 

इस िीि को 12 महीनो ंके भीतर पूरा लकए जाने की 

उम्मीद है।  

अि जीएसके के नू्यलटिशन लिजनस के पूरे ऑपरेशन 

के साथ-साथ उसके सेंसोिाइन जैसे ओरि केयर 

ब्रैंि्स और ईनो, क्रॉसीन समेत तमाम ओवर-द-

काउंटर (ओटीसी) का लिस्ट्ि ीबू्यशन कॉन्ट्ि ैक्ट भी 

एचयूएि के पास आ गया है। 

िीि के िाद एचयूएि के चेयरमैन संजीव मेहता ने 

कहा, 'हमारा फूि एवं रीफे्रशमेंट का लिजनेस िढ़कर 

10 हजार करोड़ रुपये तक पहंच जाएगा और हम देश 

में इस के्षत्र की सिसे िड़ी कंपलनयो ंमें शुमार होगें।' 

गौरतिि है लक हॉलिजक्स पहिे लवश्व युद्ध के खाते्म के 

िाद अंगे्रजो ंके साथ भारत आया था। लब्रलटश सैलनक 

इसे सप्लीमेंट के तौर पर लिया करते थे। उसके िाद 

यह िच्ो ंका सिसे िोकलप्रय ब्रांि िनने में सफि 

रहा।

 

Maharashtra plastic manufacturers, dairies not ready for recycling milk pouches 
December 03, 2018 

https://www.thehindubusinessline.com/news/national/maharashtra-plastic-manufacturers-dairies-not-ready-for-

recycling-of-milk-pouches/article25652768.ece 

 

umbai, December 3  

Maharashtra government’s in-

sistence on plastic manufactur-

ers and dairies to set up a 

mechanism for recycling milk pouches has cre-

ated an air of uncertainty, as members of both 

sectors do not want to take up the responsibil-

ity of recycling pouches under the Extended 

Producers Responsibility (EPR) rules.  

Plastic manufacturers are of the view that recy-

cling pouches is not their responsibility and the 

Maharashtra Government's enforcement of 

rules is not legally tenable in the court of law. 

They have indicated that they will stop supply-

ing plastic films to dairies for making product 
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pouches from December 15 if EPR rules are laid 

on them. 

In 2016, the Centre had notified the Plastic 

Waste Management Rules, 2016, replacing the 

earlier Plastic Waste (Management and Han-

dling) Rules, 2011. About 15,000 tonnes of plas-

tic waste is generated every day across the 

country, out of which 9,000 tonnes is collected 

and processed, but 6,000 tonnes of plastic 

waste is not being collected, which has a haz-

ardous impact on the environment.  

Under the 2016 rules, EPR is the responsibility 

of producers and generators of plastics. Under 

the rules, plastic waste management and buy-

back system of plastic waste is the responsibility 

of both parties. Maharashtra Governemnt has 

also suggested the use of glass bottles for milk 

distrbution.  

A senior member of Maharashtra Plastic Manu-

facturers’ Association told BusinessLine on con-

dition of anonymity that the Maharashtra Pollu-

tion Control Board (MPCB) is yet to create the 

guideline for buyback.  

He pointed out that milk pouches used at 

homes are made from virgin food grade plas-

tics, which get largely recycled through informal 

recyclers such as scrap dealers. EPR rules should 

not be entrusted on plastic manufacturers, and 

the initiative should be taken up only by munici-

pal authorities.  

“Today 500 ml of milk requires 5 gm of plastic 

packaging but the same quantity of milk will re-

quire 500 gm of a recyclable glass bottle under 

alternative mechanism, which will add to the 

transportation costs, plus a huge amount of wa-

ter will be required for steam cleaning the bot-

tles,” the member said.  

Former President of Indian Dairy Association, 

Arun Narke, said that the Maharashtra Govern-

ment's insistence on recycling of pouches by 

dairies is not a viable idea. Alternative packag-

ing such as bottles and reinforced cartons will 

again add to the costs. In the past, glass bottles 

were used for milk distribution but there was a 

lot breakage of bottles. There have also been 

cases of customers receiving milk laced with 

glass splinters, he said.  

Narke, who was also the Chairman of Gokul 

Dairy for 15 years, said that the dairy sector in 

Maharashtra is already in financial stress due to 

market conditions. If such onerous conditions 

are added, then the dairies will have no other 

option but to reduce buying milk from farmers. 

Gokul is the largest cooperative dairy in Maha-

rashtra with a daily processing capacity of 12 

lakh litres. Out of the total processed milk, 

about 90 per cent gets distributed as milk 

pouches and the rest is used for value-added 

milk products. 

 

 

 

 

 

 

 



Commercial dairy farming will boost agri sector, says expert 
Dec 2, 2018 

https://www.tribuneindia.com/news/punjab/commercial-dairy-farming-will-boost-agri-sector-says-ex-

pert/692062.html 

 

 

he first session of ‘Kisan Goshthees’ at 

the 13th CII Agro-Tech India, 2018, be-

ing held at Parade Ground, Sector 17, 

Chandigarh, laid emphasis on the viability of 

commercial dairy farming in Punjab through sci-

entific management of clean milk production 

and marketing of milk. 

Calling Punjab a ‘breeder state’, Inderjit Singh, 

Director, Dairy Development Board, Punjab, 

said despite the state being home to only two 

per cent of the country’s cattle, it was produc-

ing almost seven per cent of the country’s milk. 

With the state looking towards agriculture di-

versification, dairy farming, he said, would 

prove to be highly profitable and sustainable as 

long as the farmers adopted correct techniques 

and remained informed about the latest devel-

opments in the arena. Insisting on the im-

portance of preventive care in milk-producing 

animals, Inderjit Singh advised the farmers to 

not mix breeds of cows and buffaloes, and in-

stead keep either one of the two for higher milk 

production. 

In light of the recent reports on widespread de-

tection of adulterated milk and milk products, 

KS Pannu, Secretary, Agriculture, spoke about 

the government’s crackdown on those found 

adding toxins and adulterants to milk and milk 

products. He said it was only when spurious 

dairy products were eliminated from the mar-

ket that the farmers would get their due. 

Calling Punjab a ‘breeder state’, Inderjit Singh, 

Director, Dairy Development Board, Punjab, 

said despite the state being home to only two 

per cent of the country’s cattle, it was produc-

ing almost seven per cent of the country’s milk. 

 

Verghese Kurien's dairy economics fodder for cow politics  
Dec 01, 2018, 

https://economictimes.indiatimes.com/news/politics-and-nation/verghese-kuriens-dairy-economics-fodder-for-

cow-politics/articleshow/66890410.cms 

 

UMBAI: Dilip Sanghani, the Gujarat 

BJP leader and ex-minister, presuma-

bly knew exactly what he was doing 

when he alleged that Verghese Kurien, founder-

chairman of the National Dairy Development 

Board (NDDB) and architect of India’s White 

Revolution, had funnelled money from Amul to 

fund conversions by Christian missionaries.  

There was the careful timing of his remarks dur-

ing celebrations to mark the late Kurien’s 92nd 

birth anniversary. There was his calculated sug-

gestion that Tribhuvandas Patel, the founder of 

the milk cooperative movement, and HM Da-
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laya, its technical director, were really responsi-

ble for Amul’s success, but had been sidelined 

by Kurien. And Sanghani tried to add credibility 

by invoking his stint as state minister when, he 

said, his information had been confirmed, but 

he had been instructed to stay quiet.  

Sanghani’s remarks were greeted with outrage. 

Kurien’s family and associates ridiculed the idea 

that a self-avowed atheist would fund mission-

ary groups.  

RS Sodhi, current head of the Gujarat Coopera-

tive Milk Marketing Federation (GCMMF), 

which owns the Amul brand, neatly alluded to 

Kurien’s devotion to his dairy farmers when he 

said, “He was of all farmers and his religion was 

that of the religion of each farmer of India.”  

And the roles of Patel and Dalaya have never 

been underestimated all three men are 

acknowledged to have performed complemen-

tary roles to help create Amul.  

But none of this fact checking may matter much 

since the aim of such remarks is usually to at-

tract as much attention as possible and sow 

seeds of mistrust. And this may have suc-

ceeded, as a response from Gujarat’s state BJP 

president Jitu Vaghani shows.  

When contacted by the Times of India, he re-

plied, in the equivocating style that seems usual 

in such situations, that he was unaware of Sang-

hani’s statement, “but he is a very senior leader 

and speaks only after proper research. He 

would be having evidence to support his 

claims”.  

Cattle Abandoned in Huge Numbers  

Sanghani’s statement could be dismissed as just 

typical of current political opportunism, where 

people’s personal details, like the religion and 

community they were born into, can be used to 

label and defame them — regardless of the ac-

tual details of their lives. But another reason 

why some might want to tarnish Kurien’s repu-

tation is because of the key role he played in 

thwarting the cow protection movement that 

had grown in strength through the 1960s. 

The cow protection movement had operated 

fitfully through the first half of the 20th century. 

Mahatma Gandhi had engaged with it, support-

ing its campaigns against cow slaughter as part 

of his ahimsa philosophy, while opposing its 

tendency to demonise Dalits and Muslims for 

slaughtering and handling cattle carcasses. But 

it really started growing after Independence 

when Hindu nationalist groups realised that it 

offered a way for them to overcome the stigma 

of association with Gandhi’s association with 

Gandhi’s assassination.  

The Jan Sangh, forerunner to the BJP, started 

campaigning strongly for cow protection.  

The cow protection activists went to even fur-

ther levels, culminating in a massive march on 

Parliament in Delhi in 1966 led by trishul and 

spear-wielding Hindu holy men. This got out of 

control and led to the first attack on Parliament, 

an overreach for the movement, but one which 

still demanded a government response. This 

took the form of a committee on cow protec-

tion to which Kurien was appointed, as head of 

NDDB.  

COMMITTEE ON COW PROTECTION  

In his memoirs, I Too Had a Dream, Kurien 

writes about the very mixed group that com-

prised the committee, ranging from agricultural 

professionals like him to Hindu representatives 

like the Shankaracharya of Puri and MS Golwal-

kar, head of the Rashtriya Swayamsevak Sangh 

(RSS). He formed an unexpected friendship with 

Golwalkar.  

Golwalkar wanted Kurien to support him on 

banning cow slaughter “and I promise you, five 

years from that date, I will have united the 

country”. But Kurien could not. He knew that 

the realities of dairy economics meant that 

cows that could no longer give milk (and most 

male cattle) had to be slaughtered, both to re-

duce the cost of caring for them and for their 

sale price to give farmers the funds to buy more 

cows.  



This was the point that Kurien clashed with the 

Shankaracharya over, since the latter could 

never offer a practical solution to the problem 

(and evidently neither could Golwalkar). Tradi-

tional dairying in India has always rested on a 

foundational hypocrisy where communities 

such as Dalits and Muslims are needed to dis-

pose of old cattle — but then socially stigma-

tised for doing so.  

Kurien focussed on the economics rather than 

the caste issues, but his firm opposition ensured 

that the cow protection committee could never 

resolve on banning slaughter. After meeting in-

effectually for 12 years, it was abruptly wound 

up. But now its spirit has been revived with the 

huge support of BJP state governments — and 

no Kurien to oppose it.  

And yet cow slaughter remains a potent issue, 

as is shown by how it has featured in the 

Madhya Pradesh elections. Even the Congress 

now seems to be drifting to a soft support of it 

— so what stops it being implemented in full? 

One answer might be that Kurien has gone, but 

the basic truths of dairying that he championed 

have not. Slaughter can either happen in an or-

ganised way or in a completely unorganised and 

chaotic way, and the latter seems to be where 

we are now.  

Politicians might promise money for gaushalas, 

but there is simply not enough land or fodder to 

support unproductive cattle on the scale that 

India’s dairy industry demands. Reports from 

rural areas tell of cattle being abandoned in 

huge numbers, with many straying onto high-

ways where they become a hazard to traffic.  

IMPORTED BREEDS  

Another sign of the unintended consequences 

of current policies might come from the 20th 

National Livestock Census that is currently being 

compiled. Last done in 2012, this was meant to 

happen in 2017, but was unaccountably delayed 

for a year. The 2012 census had shown a largely 

stagnant population of native Indian cows, 

while imported cow breeds had risen sharply. 

This led to alarm being raised about vanishing 

Indian cows and hence  

the need for protection. 

Yet these figures could also confirm Kurien’s ar-

guments about dairy economics. Indian breeds 

are suited to our tropical climate, but give far 

less milk than imported breeds. Given the con-

straints on selling cattle, farmers must make 

ends meet by trying to get as much milk out of 

the cows as they can — and that means switch-

ing to imported breeds.  

Indian farmers are also abandoning cows alto-

gether for buffaloes. The 2012 census showed a 

small increase in buffaloes, and it will be inter-

esting to see if this has accelerated in the cur-

rent census. This again would come as no sur-

prise to Kurien whose dairy revolution at Amul 

was built on buffaloes. In its early years, Amul 

proudly sported buffaloes on its packaging, but 

now conforms to the irrational preference for 

cows by only featuring them.  

The problem for the BJP is that cow preserva-

tion is a great political campaign tool, but as 

dairying policy it is a disaster. Kurien’s clear-

headed thinking about dairy economics was the 

antidote to these confusions — and perhaps the 

real fear of politicians is that it is these views 

that could really win converts. 
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Milk processor wants to build plant on Washington Street South 
Dec 15, 2018 

https://magicvalley.com/news/local/milk-processor-wants-to-build-plant-on-washington-street-south/arti-

cle_bf97f2da-fded-529f-b230-9483cb021bf2.html 

 

WIN FALLS — South Twin Falls could be 

poised to welcome a new milk pro-

cessing plant, Gem State Dairy Products. 

The company has filed an application request-

ing a zoning change on Washington Street 

South near Glanbia and Arnold Machinery Co. 

As proposed, Gem State Dairy Products LLC 

would then be able to operate a milk processing 

plant using about 40 acres of the 76-acre prop-

erty. The property is currently being used as 

residential and agricultural land. 

The Twin Falls Planning and Zoning Commission 

will consider the request to rezone the property 

from light manufacturing to heavy manufactur-

ing during a public hearing Jan. 8. 

“The proposed zoning change is in compliance 

with the Twin Falls City Comprehensive Plan,” 

the company said in its application. “The prop-

erty is listed in the Future Land Use map as In-

dustrial/Employment/Flex. Gem State Dairy 

Products, LLC will be an industrial site.” 

 

Due to the surrounding commercial businesses, 

the company also argues there will be little im-

pact to those areas. However, there are some 

residential homes nearby, south of Clifton Ave-

nue. 

The acreage not being used for the plant is 

planned to be used for stormwater retention 

and green space for employees’ benefit, the ap-

plication said. 

According to the Idaho Secretary of State’s web-

site, Gem State Dairy Products is an LLC formed 

in September 2018. A representative from the 

company declined to comment at this time. 

 

Virginia dairy farmers helping food-insecure households 
Dec. 14, 2018, 

https://augustafreepress.com/virginia-dairy-farmers-helping-food-insecure-households/ 

 

he state’s first milk purchase program to 

benefit food-insecure families was an-

nounced Dec. 5 at the Blue Ridge Area 

Food Bank, located in the heart of dairy coun-

try. 

“This is a great way to provide dairy products to 

local and regional food banks,” shared Tony 

Banks, a commodity marketing specialist for 

the Virginia Farm Bureau Federation. “Food 

pantries have wanted to offer dairy products for 
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many years now, and this program is a great 

way for them to provide nutritious milk prod-

ucts to their clients.” 

At the event, Virginia Secretary of Agriculture 

and Forestry Bettina Ring and Dr. Jewel Bro-

naugh, commissioner of the Virginia Depart-

ment of Agriculture and Consumer Services, an-

nounced the launch of the Milk for Good cam-

paign. Milk for Good is an initiative of the Fed-

eration of Virginia Food Banks in partnership 

with The Dairy Alliance, the American Dairy As-

sociation North East and the Virginia Dairy-

men’s Association. 

Beginning in January, each of the food bank fed-

eration’s seven regional food banks will receive 

200 half-gallons of milk a week for a 24-week 

period. The program’s pilot phase is supported 

by a $50,000 grant from Colonial Farm Credit, 

Farm Credit of the Virginias and MidAtlantic 

Farm Credit. 

“Food banks are on the front lines of the battle 

against hunger in Virginia,” Ring noted. “Their 

efforts to secure more locally processed milk 

will not only strengthen access to quality nutri-

tion for food-insecure families, but our agricul-

ture economy will benefit as well. It’s a win-

win.” 

Banks said food banks previously have had diffi-

culty providing clients with dairy products due 

to a lack of refrigeration facilities. As part of 

the Milk for Good campaign, The Dairy Alliance 

granted $49,000 in new refrigeration units to 18 

food pantries across the state. Additionally, the 

American Dairy Association North East, which 

supports the dairy industry in five northern Vir-

ginia localities, donated $8,250 for new coolers 

at three Alexandria food pantries. 

According to Feeding America’s “Map the Meal 

Gap” report, nearly 894,000 Virginians experi-

ence food insecurity, which means they struggle 

to afford enough food at any point throughout 

the year. Food banks, and the pantries with 

which they partner, are vital resources for those 

households. 

A 2014 hunger study of food pantry clients in 

Virginia found that 43 percent wanted access to 

more dairy products in their local pantries. 

“Dairy products, and fluid milk in particular, are 

among the most in-demand items at our 2,000 

partner agencies,” remarked FVFB Executive Di-

rector Eddie Oliver. “This program will put fresh 

milk in the hands of families who need it most 

and will advance our efforts to increase the 

availability of nutritious products on our pantry 

shelves.” 

 

Farmers and other members of dairy industry gather for crisis workshop 
December 11, 2018 

https://wkow.com/news/2018/12/11/farmers-and-other-members-of-dairy-industry-gather-for-crisis-workshop/ 

 

ADISON (WKOW) — Wisconsin farm-

ers and other industry leaders gath-

ered in Madison for a unique work-

shop focused on being prepared in times of cri-

sis. The workshop was hosted at Dairy Farmers 

of Wisconsin headquarters. 

The training is designed to help farmers learn 

how to handle manure management, animal 

welfare and water quality. 

“To think about crisis, anticipate, crisis, and re-

ally prepare for unanticipated times that may 

happen to them in the future,” said Judy Rup-

now, Senior Counselor at Morgan Myers. 

M 



The crisis management workshop is part of a se-

ries of training by the Professional Dairy Produc-

ers. 

Organic milk at Open Country Dairy's Awarua plant 
10 Dec, 2018 4:15pm 

https://www.nzherald.co.nz/the-country/news/article.cfm?c_id=16&objectid=12174409 

 

rganic milk has begun flowing at Open 

Country Dairy's Awarua plant, in South-

land. 

The firm says it's taken two years to set up a 

certified organic supply chain with a group of 

Southland farmers; eight months of dairy plant 

re-development and a sizeable investment. 

Awarua site manager Mike Butler said there 

was a sense of excitement and celebration as 

the first bags of organic milk powder came off 

the line. 

"It is a big achievement for this rural commu-

nity, for the farmers and our people involved; 

they feel very proud of getting to this point and 

knowing that their product will have the poten-

tial to reach markets the world over." 

Butler said being able to switch between pro-

cessing whole regular powder and organic milk 

powder would boost the capabilities of the 

Awarua site. 

Since its inception in 2007, independently 

owned dairy company Open Country has quickly 

cemented its position as New Zealand's second 

largest milk processor and the world's second 

largest exporter of whole milk powder, it said in 

a statement. 

Since commissioning the Awarua site in 2008 it 

has built up a steady supply of whole milk pow-

der, tripling its initial quantity. 

In 2014 it built a second dryer and doubled the 

processing capacity at Awarua. 

"At Awarua it was always an idea to produce or-

ganic milk powder but the problem was we did-

n't have the volume to make it viable. Two 

years ago more farmers came on board and be-

gan the process of converting to organic. That 

gave us considerably more volume and it has 

made it sustainable and viable now and in the 

long term," Butler said. 

"Setting up for organics, the entire front end of 

the operation needed to be built as a separate 

system is required to ensure segregation for or-

ganic milk." 

The organic supply chain starts at the organic 

farms, where purpose-built organic milk tankers 

pick up the organic milk. 

The organic tankers are fitted with thermo 

cover to ensure that the milk that was picked 

up at 6C remains chilled throughout the jour-

ney. 

Once the tankers arrive at the Awarua site the 

milk is then pumped into a segregated intake 

line, into independent storage vats ensuring no 

contact with regular milk. 

The organic milk is then processed separately 

into premium organic milk powder ready for 

customers. 

The process is simple but effective and it has 

been audited by AsureQuality. 

With AsureQuality audits completed at the be-

ginning of November, Open Country Dairy's 

Awarua plant successfully began its organic milk 

powder production. 

O 
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Butler said: "The market opportunities for pre-

mium grass-fed organic milk powder is quite sig-

nificant. More and more consumers are becom-

ing wary of what's in their food and they are 

switching to certified organic products as a 

healthier option. So I think our product has the 

potential to go very well in a range of finished 

products." 

 

Serving dairy milk undermines school nutrition programs 
Dec 9, 2018 

https://www.stltoday.com/opinion/mailbag/serving-dairy-milk-undermines-school-nutrition-programs/arti-

cle_4a1d058a-1976-5c42-90c4-ed0043ca712c.html 

 

here is a silent crisis occurring in our 

schools, and children from low-income 

families are the victims. Each day that 

the children participate in the school breakfast 

program, they are provided with dairy milk — 

even though this substance is known to cause 

significant health issues. 

Dairy consumption has been linked to several 

serious ailments, including diabetes; bone dam-

age; and colorectal, prostate and ovarian can-

cers. It is no wonder that Harvard University re-

moved dairy from its nutrition recommendation 

guide. Further, many children of color are lac-

tose-intolerant, which causes those who are to 

experience stomach pain, bloating, gas and di-

arrhea upon consuming dairy. 

The purpose of the school breakfast program is 

to improve the nutrition and school readiness of 

particularly vulnerable children. This goal is un-

dermined by the inclusion of dairy in the pro-

gram. 

While the dairy lobby is extremely powerful and 

has a history of influencing government to do 

its bidding, it is unacceptable that children are 

now the victims. Schools would do well to offer 

nutritionally dense and tasty plant-based milks 

to children in place of cow’s milk. With this sim-

ple but significant change, we will be improving 

children’s health and preparing them to learn. 

  

Do we need the government to tell us that almond milk doesn't come from a cow? 
Dec. 8, 2018 

https://www.usatoday.com/story/opinion/2018/12/08/almond-milk-under-attack-dairy-farmers-col-

umn/2141212002/ 

 

an you imagine starting your day with 

imitation milk in your coffee? Then 

making a sandwich on imitation bread 

for lunch and serving imitation noodles to your 

family for dinner? 

If plaintiffs in a class action in the 9th Circuit 

Court of Appeals get their way, that will be our 

brave new world. Any variation from the gov-

ernment’s canon of standardized foods — milk 

must be from cows, bread and noodles must be 

made of wheat, and much, much more — will 

be deemed “imitation.” 

Farewell, almond milk, rye bread and rice noo-

dles. 
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Californians have a ringside seat to this battle, 

as disgruntled consumers go in for a rematch 

against Blue Diamond, the maker of Almond 

Breeze, after a stinging defeat in May of last 

year.  

Even the FDA wants to loosen regulations 

Painter v. Blue Diamond alleges that Blue Dia-

mond is fooling consumers into buying more 

and more plant-based milk — because almond 

milk uses the word “milk” on its label after the 

word “almond” rather than “imitation.” Yes, re-

ally. 

Of course, even the government knows this is 

ludicrous. Food and Drug Administration Com-

missioner Scott Gottlieb is on a mission to relax 

old rules about how many cherries must be in 

frozen cherry pie and the exact composition of 

French dressing. His reason: to remove what he 

calls “old-fashioned barriers to innovation.” 

But that doesn’t stop the proponents of cow’s 

milk from advancing an anachronistic legal the-

ory in federal court, deeming everything that is 

not a cow’s lacteal secretion is an “imitation.” 

Are we so out of touch with food that censor-

ship is required to remind us that almonds don’t 

lactate? Are product labels really tricking con-

sumers into buying almond milk instead of 

cow’s milk? 

Unsurprisingly, these arguments have been shut 

down by courts on multiple occasions. 

When the Painter case was dismissed last year, 

the district court held that“no reasonable con-

sumer could be misled by defendant’s unambig-

uous labeling or factually accurate nutrition 

statements.” Rather, “by using the term ‘al-

mond milk,’ even the least sophisticated con-

sumer would know instantly what type of prod-

uct they are purchasing.” 

In another case, the maker of Silk plant-based 

milks was sued over its allegedly deceptive la-

bels. There, the court found that the claim of 

deception “stretches the bounds of credulity” 

and that under the same logic, “a reasonable 

consumer might also believe that veggie bacon 

contains pork, that flourless chocolate cake con-

tains flour, or that e-books are made out of pa-

per.” 

Good thing, or else this newspaper might have 

had to refer to its online edition as imitation 

news. 

Perhaps the reason we’re seeing these lawsuits 

is because cow’s milk is struggling to win back 

consumers’ affections as they increasingly 

switch to plant-based alternatives, which now 

command 13 percent of the market. 

But just as newspapers now offer online con-

tent, so too have some dairy companies re-

sponded by making strategic moves into the 

sector, with dairy giant Danone enriching its 

portfolio through the acquisition of Silk plant-

based milks and the century-old Elmhurst Dairy 

switching to entirely plant-based milk products. 

Consumers are choosing plant-based milk 

Other companies, however, continue to strug-

gle. The rise in plant-based milks’ share of the 

market is a function both of increased sales for 

plant-based milks and a steady drop in cow’s 

milk consumption over recent decades. 

But rather than woo customers back with better 

offerings, the proponents of cow’s milk have in-

creasingly turned their attention to promoting 

draconian restrictions on the words that the 

competition can put on their labels. 

From a dead piece of legislation with the unfor-

tunate name “Defending Against Imitations and 

Replacements of Yogurt, Milk and Cheese to 

Promote Regular Intake of Dairy Everyday” Act 
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(because that spells DAIRY PRIDE) to yet an-

other lawsuit — this time against Miyoko’s 

Kitchen, the maker of vegan butter — the the-

ory seems to be, if you can’t beat ‘em, censor 

‘em. 

And that brings us back to Blue Diamond, which 

now must defend against the insistence of 

plaintiffs that it should be forced to bear the 

term “imitation” on its label. 

Plaintiffs complain about statements like this: 

“Made from real California almonds, Almond 

Breeze Original is a deliciously creamy alterna-

tive to dairy and soy milk. Almond Breeze Origi-

nal is lactose free, soy free, calcium enriched, 

and contains only 60 calories per glass — that’s 

half the calories of 2 percent milk.” 

To be clear, there is no suggestion these state-

ments are false. Instead, the argument is that 

because it is different than cow’s milk, almond 

milk is somehow an imitation. By that logic, so 

are rye bread (not enough wheat!) and rice 

noodles (no wheat at all!).  

We’re at a fork in the road. One direction leads 

to the featureless aisles of a supermarket where 

package after package bears the label “imita-

tion” in an attempt to get people to buy what 

the government thinks is best. The other show-

cases a vibrant marketplace full of foods from 

around the world where we choose what we 

want based on what matters to us and our fami-

lies. 

 

Global 28% Fat Full Cream Milk Powder Market Outlook 2018-2024:  
December 7, 2018 

http://floridadailychronicle.com/67666/global-28-fat-full-cream-milk-powder-market-outlook-2018-2024-nzmp-

dairygold-alpen-food-group-vreugdenhil-oz-farm/ 

 

he “28% Fat Full Cream Milk Powder 

Market” worldwide is one of the most 

budding and extremely categorized sec-

tors. This global market has been evolving at a 

higher pace with the advance innovative sys-

tems and a growing end-user inclination. The 

global 28% Fat Full Cream Milk Powder market 

is a widening field for top candidates NZMP, 

Dairygold, Alpen Food Group, Vreugdenhil, Oz 

Farm, Oz Farm, Hoogwegt International, Kaskat 

Dairy, Miraka, Open Country Dairy, Holland 

Dairy Foods, Synlait, Vitusa, Promac Enterprises, 

Dale Farm Ltd, United Dairy, Ace International 

etc. offering massive opportunities for expan-

sion. 

The report presents a detailed segmentation , 

Market Trend by Application of the global mar-

ket based on technology, product type, applica-

tion, and various processes and systems. This 

report provides a thorough assessment of the 

28% Fat Full Cream Milk Powder market driving 

factors, which are recognized based on the de-

mands of end-user, variable changes in the mar-

ket, preventive elements, and regulatory agree-

ment. 

The 28% Fat Full Cream Milk Powder Market is 

the keystone of the universal development con-

ditions and expectations, as the growth of a 

particular concept needs various maintained ini-

tiatives, conjectures, and methodologies tech-

nologically. The 28% Fat Full Cream Milk Pow-

der market consists of a large regional area with 

a number of popular organizations, manufactur-

ers, and vendors. We delivered a detailed sum-

mary of the entire key 28% Fat Full Cream Milk 

Powder market players who have major count 

concerning demand, income, and sales through 

their reliable services. The global 28% Fat Full 
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Cream Milk Powder market report elucidates 

the deep summary of existing innovations, 

specifications, parameter, and production. The 

universal 28% Fat Full Cream Milk Powder mar-

ket also delivers a complete review of the finan-

cial roller coaster regarding demand rate and 

fulfillment proportions. 

The 28% Fat Full Cream Milk Powder market re-

search report also gives a forecast on the basis 

of the modern business movements and analyti-

cal techniques. The ### market report consists 

all resourceful constraints, limitations, and also 

has in detail enlightenment of the historical 

data in conjunction with the analyzed current 

and future momentum that might concern the 

growth. The slightest change in the creation 

profile of 28% Fat Full Cream Milk Powder di-

rects to major modification in the product’s 

prototype, manufacturing method, and re-

search & development stage, these overall fac-

tors that are in relation to production are well-

explained in the global 28% Fat Full Cream Milk 

Powder market research report point-to-point 

and with flowcharts. 

There are 15 Chapters to display the Global 28% 

Fat Full Cream Milk Powder market 

Chapter 1, Definition, Specifications and Classifi-

cation of 28% Fat Full Cream Milk Powder, Ap-

plications of 28% Fat Full Cream Milk Powder, 

Market Segment by Regions; 

Chapter 2, Manufacturing Cost Structure, Raw 

Material and Suppliers, Manufacturing Process, 

Industry Chain Structure; 

Chapter 3, Technical Data and Manufacturing 

Plants Analysis of 28% Fat Full Cream Milk Pow-

der, Capacity and Commercial Production Date, 

Manufacturing Plants Distribution, R&D Status 

and Technology Source, Raw Materials Sources 

Analysis; 

Chapter 4, Overall Market Analysis, Capacity 

Analysis (Company Segment), Sales Analysis 

(Company Segment), Sales Price Analysis (Com-

pany Segment); 

Chapter 5 and 6, Regional Market Analysis that 

includes United States, China, Europe, Japan, 

Korea & Taiwan, 28% Fat Full Cream Milk Pow-

der Segment Market Analysis (by Type); 

Chapter 7 and 8, The 28% Fat Full Cream Milk 

Powder Segment Market Analysis (by Applica-

tion) Major Manufacturers Analysis of 28% Fat 

Full Cream Milk Powder ; 

Chapter 9, Market Trend Analysis, Regional 

Market Trend, Market Trend by Product Type , 

Market Trend by Application ; 

Chapter 10, Regional Marketing Type Analysis, 

International Trade Type Analysis, Supply Chain 

Analysis; 

Chapter 11, The Consumers Analysis of Global 

28% Fat Full Cream Milk Powder ; 

Chapter 12, 28% Fat Full Cream Milk Powder 

Research Findings and Conclusion, Appendix, 

methodology and data source; 

Chapter 13, 14 and 15, 28% Fat Full Cream Milk 

Powder sales channel, distributors, traders, 

dealers, Research Findings and Conclusion, ap-

pendix and data source. 

Reasons for Buying 28% Fat Full Cream Milk 

Powder market 

This report provides pin-point analysis for 

changing competitive dynamics 

It provides a forward looking perspective on dif-

ferent factors driving or restraining market 

growth 

It provides a six-year forecast assessed on the 

basis of how the market is predicted to grow 

It helps in understanding the key product seg-

ments and their future 

It provides pin point analysis of changing com-

petition dynamics and keeps you ahead of com-

petitors 

It helps in making informed business decisions 

by having complete insights of market and by 

making in-depth analysis of market segments 

Thanks for reading this article; you can also get 

individual chapter wise section or region wise 



report version like North America, Europe or 

Asia. 

NZMP, Dairygold, Alpen Food Group, 

Vreugdenhil, Oz Farm 

Palatine Dairy representative a no-show at Johnstown Planning Board meeting 
Dec 7, 2018 

http://www.leaderherald.com/news/local-news/2018/12/palatine-dairy-representative-a-no-show-at-johnstown-

planning-board-meeting/ 

 

OHNSTOWN — No one representing Pala-

tine Dairy, LLC attended Tuesday’s city 

Planning Board meeting to discuss the 

company’s planned expansion into a vacant ma-

jor city building, so the board took no action. 

The project was on the board’s agenda for a site 

review at City Hall. Normally, the board sched-

ules a public hearing and declares itself lead en-

vironmental agency for similar projects. But the 

absence of anyone to speak on the project drew 

criticism from the board. 

“We’re in the dark here,” said board Chairman 

Peter K. Smith. 

Palatine Dairy, LLC is considering a project to 

move into the 80,000-square-foot, former Spray 

Nine building located at 251 N. Comrie Ave. The 

project may involve manufacturing, a retail 

storefront, and a restaurant. Palatine Valley 

Dairy in Nelliston already operates a cheese fa-

cility, but desires a larger building to accommo-

date increased production. 

Palatine Valley Dairy is a manufacturer of fine 

cheddar cheeses and cheese curd with a retail 

store that carries other cheeses, cheese items, 

gift boxes, jarred goods, bulk foods, Croghan 

bologna, Amish butter and gift items. 

According to a project narrative provided to the 

city by Palatine Dairy, LLC, “Our intended use of 

the building will be for manufacturing, a retail 

storefront where our products can be sold and 

a restaurant that will serve fresh food with 

clean eating in mind.” 

“We are very excited to join the city of John-

stown and to become a part of this commu-

nity,” the narrative states. 

Some of the products to be manufactured at 

the old Spray Nine building would be: Palatine 

cheddar cheese, flavored cheddars, fresh 

cheese curd made weekly, Artisanal cheese, 

hard ice cream, butter, Artisanal butter, yogurt, 

and drinkable yogurt. 

“The owner of the company was supposed to 

drive out from Connecticut,” said planning 

board member Christopher Vose. 

But no one representing the company attended 

the session, with Smith speculating publicly 

about a project involving a building once occu-

pied by a former chemical manufacturer. 

“We know there’s going to have to be some re-

mediation of the property,” Smith said. 

He said the state Department of Environmental 

Conservation may be called in, and speculation 

centered on cleanup of the building as a possi-

ble Brownfield site. 

A man who attended but didn’t identify himself, 

stated he represented Kaldar Inc. — current 

owner of the former Spray Nine building. He 

told the board that legally Palatine Dairy, LLC is 

moving ahead. 

“There is a contract in place for the property,” 

he said. 

The Kaldar representative added that a DEC 

Brownfield application was denied, and it may 

not be necessary. 
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“I don’t think there’s going to be any remedia-

tion required,” the man said. 

City Attorney Michael Poulin told the board it 

might want to hold off “before you go that far” 

on a hearing or the SEQR process until it hears 

from someone from Palatine Dairy, LLC. The 

board decided to wait until its Jan. 8 meeting to 

see if Palatine Dairy, LLC sends a representative. 

“We’re going to have to at some point start the 

SEQR process,” Smith said. 

He said the planning board needs to know the 

status of the interior of the former Spray Nine 

building, closed for about a decade. 

“It was a chemical facility so we can’t ignore it,” 

Smith said. 

The board chairman said some area residents 

and businesses are already concerned about 

odors emanating from a cheese-making opera-

tion. 

Vose, a member of the Gloversville-Johnstown 

Joint Sewer Board, noted that Palatine Dairy 

Plant Manager Justin Battisti attended that 

board’s recent meeting. He said that as outlined 

by Battisti, the production area will be output-

ting “a relatively low” 1,500 gallons of washwa-

ter daily for treatment at the sewage treatment 

plant. 

“As a [planning] board, we need to know what 

is involved, what volume they anticipate,” Smith 

said. 

He said his board needs to know mainly about 

odors, hours of operation and signage for the 

project. 

“It would be really nice to see that building 

come to life again,” Smith said. “But we have to 

do our due diligence.” 

 

Gira forecasts Australia to import more dairy products than it exports by 2023 
December 4, 2018 6:30pm 

https://www.weeklytimesnow.com.au/agribusiness/dairy/gira-forecasts-australia-to-import-more-dairy-products-

than-it-exports-by-2023/news-story/a6b3bd5d6e52637b68b1aae43bd9eb46 

 

USTRALIA may become a net importer 

of dairy products within a few years. 

European food and drink strategic con-

sultancy and research firm Gira, has told dairy 

farmers and processors declining milk produc-

tion and rising domestic consumption could see 

Australia importing more dairy product than it 

exports. 

Addressing the Australian Dairy Industry Council 

in Melbourne on Friday, Gira consultant and 

former Fonterra director Earl Rattray said Aus-

tralia’s dairy exports had remained flat during 

the past decade while domestic consumption 

had consistently risen, with the gap between 

each narrowing. 

Mr Rattray said Australia was forecast to have 

flat milk production up to 2023. 

“There is increasing domestic offtake,” he said. 

“And if we look out to 2023, if something 

doesn’t change, Australia will become a net im-

porter of dairy products.” 

Gira has forecast Australia to be the only major 

dairy exporting country to show declining ex-

ports over the next five years. 

Mr Rattray said the European Union had be-

come the world’s biggest dairy exporter and 
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would continue to draw away from New Zea-

land in second place. 

The EU is expected to dominate world dairy 

trade by 2023, with more than 3.1 billion 

tonnes of product shipped. 

New Zealand is forecast to export about 2.9 mil-

lion tonnes of dairy products, followed by the 

US on just more than 1.8 million tonnes. 

It was an inopportune time for Australian milk 

production to remain flat or decline. 

Mr Rattray said Gira’s forecasts showed an ex-

tra six billion litres a year of milk was required 

by 2023 to meet global growth outside dairy gi-

ants India and Pakistan. 

“In the next five years, the traded world will 

consume 31.5 billion litres more milk — or a bit 

more than three times Australia’s current pro-

duction,” he said. 

United Dairyfarmers of Victoria vice-president 

Paul Mumford agreed Australia would soon be-

come a net importer of dairy product. 

Mr Mumford, who had recently cut his herd by 

more than 20 per cent, said Dairy Australia was 

forecasting the current season’s national milk 

production at 8-8.8 billion litres and he ques-

tioned whether it would fall even further in 

2019-20. 

“That is why dairy farmers are so angry,” he 

said. 

“They are not prepared to invest in an industry 

that has no margin and no future growth.” 

 

GDT gets a lift in latest auction after 7 consecutive drops 
Dec 4, 2018, 4:03pm 

https://www.agriland.ie/farming-news/gdt-gets-a-lift-in-latest-auction-after-seven-consecutive-drops/ 

 

he latest Global Dairy Trade (GDT) index 

has got a lift in its most recent auction – 

event 225 – which concluded with the 

GDT Price Index up 2.2%.  

This increase comes after seven consecutive 

falls in index for the milk price indicator.  

Lasting two hours and 16 minutes, 178 bidders 

participated across 18 rounds with a total of 

139 emerging with winning bids.  

A total of 36,450MT of product was sold at to-

day’s auction.  

Key results:  

AMF index up 3.9%, average price 

US$4,755/MT; 

Butter index up 2.7%, average price 

US$3,745/MT; 

BMP index up 16.9%, average price 

US$2,973/MT; 

Ched index down 2.2%, average price 

US$3,184/MT; 

LAC index up 0.5%, average price US$918/MT; 

RenCas index up 2%, average price 

US$5,167/MT; 

SMP index up 0.3%, average price 

US$1,970/MT; 

SWP index not available, average price not 

available; 

WMP index up 2.5%, average price 

US$2,667/MT. 

BMP was the most dramatic mover on the day, 

getting a substantial 16.9% rise in index, while 
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Anhydrous Milk Fat (AMF) also got a rise of 

3.9%. 

Cheddar saw a decrease of a notable 2.2% in its 

price index.  

The only product on the day to see a decrease 

was cheddar (Ched), while all the other prod-

ucts experienced a rise.  

All products were offered at today’s event, and 

Sweet Whey Powder’s (SWP’s) index was once 

again not available.  

 

Excluding today’s auction, 11 out of the past 12 

GDT events had recorded a decrease in index, 

while one would have had to go back to May 15 

for the last increase in GDT.  

 

a2 Milk™ UK has ditched plastic bottles and switched to recyclable cartons 
03.12.2018 

http://www.elopak.com/news-media/news/news/a2-milk-uk-has-ditched-plastic-bottles-and-switched-to-recycla-

ble-cartons 

 

resh milk goes back into cartons in UK 

with a2 Milk™The a2 Milk™  

Company has launched its fresh 

milk brand in 1 litre Pure-Pak® cartons in the 

UK, as part of a major new processing deal with 

Elopak customer Crediton Dairy. Tim Smiddy, 

Managing Director of Crediton Dairy spoke to 

Elotalk about this significant launch in UK fresh 

milk market which has been dominated by plas-

tic packaging for decades, with millions of bot-

tles disposed of daily. 

“a2 Milk™ wanted to optimise the messaging of 

the product through the sustainability of the 

cartons, therefore they specified that all materi-

als used must be sustainable with all renewable 

PE.”  

Crediton used existing Elopak ESL filling technol-

ogy for a2 Milk™, with products launched onto 

shelves in the UK at the end of September 

across all key supermarkets.  

Natural a2 Milk™ comes from selected cows 

that produce milk containing only the A2 beta 

casein protein type and is free from the A1 pro-

tein present in conventional milk. Originally all 

domesticated cows produced milk with only the 

A2 beta casein protein type. Following domesti-

cation of cows, the A1 protein type emerged 

and spread through modern farming methods. 

Today, all conventional cows’ milk contains a 

mix of A1 and A2 protein types. Now a2 Milk™ 

is bringing back original milk which is more eas-

ily digested and as the company says – com-

pletely natural, the way milk is meant to be.  

The launch in the UK is a turning point for fresh 

milk both in terms of the packaging and the 

product itself and reflects the a2 Milk™ Com-

pany’s significant success globally. 

 

In Australia a2 Milk™ is a mainstream prod-

uct despite a high premium and has a ~10% 

value share1 of the fresh milk market in gro-

cery. Recently also launched in the USA the 

product has distribution coast to coast in 

over 6,000 stores. The a2 Milk™ company was 

named one of 2018’s Top 10 Most Innovative 

Companies in Food by US-based business maga-

zine Fast Company. 2Gable top cartons are al-

ready used in the UK’s fresh dairy cabinet for 

flavoured milks, and non-dairy products such 
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as soy, rice and oat milks, but this is the first 

white fresh milk product to move into cartons. 

“This is the most value-added milk in cartons on 

the UK supermarket shelves and gives consum-

ers more options and alternatives to standard 

cow’s milk,” adds Tim Smiddy. “With consumers 

becoming more enlightened to packaging sus-

tainability and its environmental impact, the 

new carton is responding to a rising expectation 

for more sustainable and recyclable packaging. 

We expect to see a gradual shift of more prod-

ucts in the dairy sector moving away from plas-

tic packaging to cartons.” 

“Elopak contributed a vast amount of input for 

the launch of a2 Milk™ and helped us to de-

velop the most sustainable carton possible, and 

they will continue to work in partnership with 

us for further expansion of the a2 Milk™ range 

in the UK,” adds Tim Smiddy.  

All a2 Milk™ products naturally contain the A2 

protein, sourced from farms in the North West, 

Shropshire and Cheshire and are completely 

free from the A1 protein type.  

 

Higher milk price average, lower feed bills bump up milk-feed ratio 
Dec 3, 2018 

https://www.leadertelegram.com/country-today/markets/market-columns/higher-milk-price-average-lower-feed-

bills-bump-up-milk/article_dd07044e-1b99-54a5-999b-cc26507016e1.html 

 

 higher U.S. All-Milk price average and 

some lower feed prices pushed the Oc-

tober milk-feed price ratio higher for 

the third month in a row and to the highest 

level since January, but farm margins have since 

fallen. The Agriculture Department’s latest Ag 

Prices report shows the October ratio at 2.20, 

up from 2.10 in September but down from 2.47 

in October 2017. 

The U.S. All-Milk price averaged $17.40 per hun-

dredweight, up 70 cents from September but 70 

cents below October 2017. New Mexico again 

had the low at $15.80, followed by Michigan at 

$16.50. California, at $16.46, was up 49 cents 

from September, and Wisconsin was at $17.60, 

up 20 cents. 

The national average corn price averaged $3.41 

per bushel, up 2 cents from September and 15 

cents per bushel above October 2017. Soybeans 

averaged $8.58 per bushel, down 19 cents from 

September and 60 cents per bushel below a 

year ago. Alfalfa hay averaged $178 per ton, 

down $2 from September but $25 per ton 

above a year ago. 

The milk-over-feed margin was up 70 cents 

from September, at $8.96 per hundredweight, 

based on the Margin Protection Program calcu-

lation, the highest margin of the year but still 

$1.17 below a year ago. The October cull price 

for beef and dairy combined averaged $57.80 

per hundredweight, down $3 from September, 

$7.60 below October 2017 and $13.80 below 

the 2011 base average of $71.60 per hundred-

weight. 

Dairy margins weakened further through the 

first half of November as lower milk prices more 

than offset a slight decline in projected feed 

costs, according to the latest Margin Watch 

from Chicago-based Commodity and Ingredient 

Hedging LLC. The MW stated that “nearby dairy 

margins in both spot fourth quarter and first-

quarter 2019 are now negative, with deferred 

margins in second and third quarters only 
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slightly positive and above average from an his-

torical perspective. 

“Milk prices continue to suffer from insufficient 

demand being able to absorb increased produc-

tion,” the MW warned. “USDA reported Octo-

ber milk production of 17.9 billion pounds, up 

0.8 percent from last year despite increased 

cow slaughter as the remaining cow herd be-

comes more efficient. USDA reported the Octo-

ber dairy herd at 9.365 million head, down 

2,000 from September and 30,000 below last 

year. The Midwest continues to struggle with 

milking economics where production shrank 

last month, while production increases in West-

ern states more than offset those losses. 

The University of Wisconsin’s Robert Cropp and 

Mark Stephenson state in their latest podcast 

that “we’re range-bound. Dairy markets are 

prepared to move up a bit and then retreat 

from those gains in the absence of any strong 

evidence that milk supplies are tightening or de-

mand is picking up.” 

The fundamentals wouldn’t seem to dictate 

where cheese prices are today, Stephenson 

said. They cited abundant cheese output, mixed 

reports on demand and tariff-affected export 

losses as the factors impacting prices. They also 

pointed to disappointing global prices as evi-

denced in the past seven Global Dairy Trade 

auctions and stated that weather will be a big 

factor ahead. New Zealand milk output looks to 

be very strong, they said, Australia is in draught, 

and the EU milk output is questionable because 

of draught. 

Cropp believes Class III futures prices are “too 

soft.” He’s a little more optimistic but doesn’t 

see “a great rebound in milk prices where farm-

ers like to see them,” but they should mirror 

those in 2017 “even though the futures aren’t 

there yet.” 

HighGround Dairy’s director of market intelli-

gence, Lucas Fuess, stated in the Dec. 3 Dairy 

Radio Now broadcast that the fundamentals 

look pretty bearish after the holiday season and 

into 2019. A look at Class III futures underscores 

that. Prices are below $16 per hundredweight 

through the first half of 2019, but Fuess says a 

continued drop in cow numbers could change 

that. 

The last milk production report showed num-

bers continue to tick lower and are well below a 

year ago and, if that continues and milk output 

slows to levels lower than where they were in 

2018, that could indicate a rebound in the mak-

ing, but “there’s plenty of product to work 

through before that happens,” he said. 

When asked if the tariff and trade wars are re-

sponsible for the depressed prices, Fuess said 

they certainly contribute to it as it remains diffi-

cult to get product into China and, even with 

the new USMCA agreement, Mexico still has 

tariffs on some U.S. dairy products, he con-

cluded. 

Dairy producers must call on their elected rep-

resentatives to respond to the financial crisis on 

U.S. dairy farms, according to Arden Tewksbury, 

manager of the Progressive Agriculture Organi-

zation. Tewksbury charged that “for the last 

four years, U.S. dairy farmers have been under-

paid nearly $11 billion per year,” and he called 

for three specific actions. 

First, lawmakers need to immediately imple-

ment a $20 per hundredweight floor price un-

der milk used to manufacture dairy products. 

Second, agriculture committees need to hold 

hearings for dairy farmers to testify “how bad 

things are and develop a new milk pricing for-

mula which includes the dairy farmer’s cost of 

production.” Thirdly, he called for an investiga-

tion “to determine if whey and milk protein 

concentrate products are causing an unneces-

sary surplus of milk. 

“We’re losing thousands of dairy farmers each 

year, and this cannot continue,” he writes. 



“Many other dairy farmers are on the verge of 

going out of business. Demand congressmen 

and senators take immediate action,” he con-

cludes. 

The loss of dairy operations will impact several 

state economies, according to 10 new videos 

created by a coalition of dairy organizations and 

posted on the U.S. Dairy export Council website. 

The posting talks of dairy’s “ripple effect” to re-

lated industries like retailing and manufacturing 

and “the numbers are eye-opening.” 

The dairy industry supports more than 390,000 

jobs and pumps $98 billion into the California 

economy alone, the video states. Dairy in Wis-

consin creates 215,128 jobs and $62 billion, plus 

203,254 jobs and $39.5 billion in Texas. Nation-

ally, dairy supports 2.9 million American jobs, 

according to the videos. The data comes from 

“Dairy Delivers,” the International Dairy Foods 

Association’s economic impact tool, as well as 

quantitative analysis by the U.S. Dairy Export 

Council and National Milk. Bottom line: “Dairy 

creates jobs and exports create more.” 

 

Cargills Quality Dairies to increase capacity with Rs 500 mn 
December 3, 2018 

http://www.dailynews.lk/2018/12/03/business/170059/cargills-quality-dairies-increase-capacity-rs-500-mn 

 

 

argills Quality Dairies (Pvt) Ltd, a subsid-

iary of Cargills Group, has invested Rs. 

500 million to increase their factory ca-

pacity and install new machinery in Gampaha. 

This is in addition to the Rs. 6 billion the com-

pany invested over the last few years to turn 

around this defunct ice cream factory run by a 

multinational. 

Cargills Quality Dairies producers several dairy 

products including Cargills Magic Ice Cream and 

several other dairy products under Kotmale 

brand for both local and international market. 

Cargills Dairies also introduced two new prod-

ucts, Kotmale Butter and Cheddar Cheese to the 

market on Wednesday. Director Sales, Cargills 

Quality Dairies, FMCG Sector, Buddhisha Herath 

speaking to Daily News Business said that the Rs 

500 million investment was to install a new pro-

duction line to produce these two products. 

He said this investment affirms their commit-

ment to the Sri Lankan dairy industry by contin-

uously investing in the most advanced dairy fa-

cilities in the country. “Through such invest-

ments, we contribute to the objective of making 

Sri Lanka self-sufficient in dairy sector.” 

He said that the annual dairy import bill to Sri 

Lanka is nearly US$ 280 million and Cargills 

Dairies by purchasing Milk from farmers and 

producing more local products have helped to 

reduce this bill by US$ 25 million last year. 

Operating out of world class production facili-

ties, our dairy manufacturing plant boasts state 

of the art technology, robust environmental 

management processes, and ISO certification 

for quality and food safety.” 

COO Cargills Dairies, Chanaka Wijesundara said 

that they are one of the largest buyers of fresh 

milk from Dairy farmers and pays the highest 

price for them. Asked if the management is 

keen to invest on their own diary he answered 
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in the negative and said that they would keep 

on buying from the farmers since they have a 

forward buyig agreement with them. 

“Cargills has, for instance, assured its farmers of 

a steady income through the purchase of fresh 

milk, and supported the education of their chil-

dren through Cargills’ Sarubima program”. 

“When farmers outside the Cargills network in 

Ridiyagama in the Southern Province were una-

ble to sell their milk, for instance, Cargills 

stepped up to purchase large amounts of the 

surplus, towards cushioning negative fall-back 

on the industry,” said Manager, Cargills Quality 

Dairies Sector, Nimal Gunaratne. 

 

Say ‘cheese’: Dairy labeling debate hits Petaluma 
December 2, 2018 

https://www.petaluma360.com/news/9005307-181/say-cheese-dairy-labeling-debate 

 

hat’s in a name? For food makers, 

potentially billions of dollars. 

The Food and Drug Administration is 

currently taking steps toward modernizing its 

framework for labeling dairy products, and 

Petaluma – home to a multi-million-dollar food 

industry – has found itself torn between both 

sides of an ongoing debate. 

In September, the FDA submitted a national re-

quest for comments, hoping to get insight on 

how consumers use plant-based alternatives 

and how well they understand terms like ‘milk’ 

and ‘cheese’ when it’s used to label them de-

spite a soybean or nut derivative, for example.  

The Petaluma City Council last week stepped 

into the discussion on behalf of a local plant-

based producer, writing a letter to the FDA ad-

vocating for standards that would allow tradi-

tional dairy names to continue being modified 

with words like “almond” or “vegan.”  

Although, the decision to speak up received 

pushback from multiple councilmembers that 

felt uneasy about taking a public stance. In an 

unusual turn for council letters, a vote was 

taken, resulting in a 5-2 verdict to proceed with 

councilmembers Kathy Miller and Chris Albert-

son dissenting. 

“I just think, given that we have all different 

types of food industries in town, I don’t think 

we should be perceived as favoring one over 

the other,” Miller said. “That was my concern.” 

According to a 2014 study, Petaluma’s growing 

food manufacturing industry provides a regional 

economic impact of $1.3 billion each year. 

City officials said the decision to write the let-

ter, which was done on behalf of Miyoko’s 

Kitchen, a vegan cheese producer that moved 

to Petaluma last year, was to voice support so 

the company could avoid losses related to new 

packaging and marketing to explain the new la-

bels – efforts they believe could hinder future 

success.  

“A big piece of our economic development pro-

gram here has been to try to diversify the econ-

omy and capitalize on our food production in-

dustry,” outgoing City Manager John Brown said 

at the Nov. 19 meeting. “I think we’ve been 

pretty successful at that. That’s included sup-

porting some of the more traditional members 

of the food production industry – some of the 

dairies and creameries – but also some that are 

up and upcoming. … Miyoko’s is a pretty signifi-

cant addition to the economic family here, and 

this is of concern to them.” 
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In January 2017, the so-called “Dairy Pride Act” 

was introduced to the U.S. Senate, aiming to 

standardize the legal definition of products like 

milk, cheese and yogurt. Even though it never 

passed, it called for greater enforcement of the 

FDA’s “standards of identity,” which would curb 

the use of traditional dairy terms by plant-based 

manufacturers.  

According to the Center for Responsive Politics, 

at least 17 organizations have registered to 

lobby on both sides of the bill since it was first 

introduced, making it one of the most conten-

tious issues currently facing the food industry. 

Miyoko Schinner, founder and CEO of Miyoko’s 

Kitchen, believes the effort to standardize defi-

nitions is an attempt by the dairy industry to sti-

fle the growth of plant-based producers that 

have been rapidly gaining a market share over 

the last few years.  

Research shows the market for milk-alternative 

beverages is expected to reach $10.9 billion by 

2019, reflecting a compound annual growth 

rate of over 13 percent. 

Schinner described this moment as a “major 

transition point” for the food industry as con-

sumers continue clamoring for sustainable al-

ternatives that could meet the demand of a 

global population that’s expected to reach 10 

billion by 2050. 

“There’s a revolution going on right now under-

neath our noses,” she said. “It’s unavoidable 

whether you like it or not. It’s a revolution 

that’s creating changes that will help save the 

planet.” 

Miyoko’s Kitchen, which is currently housed in a 

state-of-the-art, 30,000 square foot facility on 

Marina Avenue, offers vegan cheese and butter 

products derived from cashews. The company 

continues to innovate, with potato-based op-

tions arriving next year.  

In 2014, when Schinner first opened their previ-

ous production facility in Fairfax, cheeses from 

Miyoko’s Kitchen were labeled differently, she 

said. In fact, changing the terminology was 

done in response to the descriptions that came 

from customers. 

“We named our product cultured nut product,” 

Schinner said. “There was no reference to 

cheese at all. What did consumers call it? They 

called it vegan cheese.” 

Representatives from several local dairy manu-

facturers were contacted for this story, but 

none responded to interview requests.  

The National Milk Producers Federation, which 

represents 27 cooperatives responsible for 

more than half of milk production nationwide, 

has been at the forefront of the debate for 40 

years, appealing to the FDA to revisit its regula-

tions and enforcement practices to help elimi-

nate consumer misconceptions in the dairy 

aisle. 

NMPF spokesperson Alan Bjerga said the organ-

ization wants to ensure a fair marketplace that 

avoids potentially deceptive practices and helps 

shoppers make informed, health-oriented deci-

sions. 

“What you’re seeing is a proliferation of prod-

ucts that are essentially using dairy names to 

get the positive associations you get with dairy, 

but they’re not dairy,” Bjerga said. “We have 

hard-working farmers that want to limit the 

spread of that practice, and sell products with 

the best interests of consumers in-mind.” 

FDA Commissioner Scott Gottlieb said in a state-

ment that implementing “clear and transparent 

food labels” is an issue he’s prioritized in the 

agency’s newly-adopted “Nutrition Innovation 

Strategy.”  

https://www.congress.gov/bill/115th-congress/senate-bill/130/all-info
https://www.opensecrets.org/lobby/billsum.php?id=s130-115
http://www.marketwired.com/press-release/got-plant-based-milk-milk-alternatives-market-booming-reports-bcc-research-2112301.htm
http://www.nmpf.org/issues-watch?qt-issues_wtach_quick_tabs=3#qt-issues_wtach_quick_tabs
https://www.fda.gov/NewsEvents/Newsroom/PressAnnouncements/ucm614851.htm
https://www.fda.gov/NewsEvents/Newsroom/PressAnnouncements/ucm614851.htm


Federal officials have expressed concerns that 

consumers are purchasing plant-based alterna-

tives with the expectation that they’ll be con-

suming key nutrients at levels comparable to 

animal-based products. It’s a risk that weighs 

even heavier on parents that substitute plant-

based beverages for milk, for example, hinder-

ing the nutritional intake of children that usually 

have a less diverse diet. 

Gottlieb said the FDA will not be reviewing the 

standards in a vacuum, and is committed to an 

active public process that will likely have im-

pacts well beyond dairy. 

“We recognize that, as a regulatory agency, it’s 

not appropriate to unilaterally change our regu-

latory approach if we have a history of non-en-

forcement,” Gottlieb said. “We also need to 

closely consider the potential First Amendment 

issues related to the different uses of these 

terms.”  

The administration recently extended the public 

comment period to Jan. 25, a move Schinner 

believes is due to the uneven response in favor 

of plant-based manufacturers. 

If the FDA rules against alternative producers, 

Miyoko’s Kitchen could lose hundreds of thou-

sands of dollars. If products are pulled off of 

shelves, based on the company’s growing de-

mand, the losses could rise into the millions, 

Schinner said. 

Traditional Sonoma County farmers have taken 

great strides over the last few decades to in-

crease sustainable practices and comply with 

state regulations that often establish new 

norms around the country.  

It’s an effort Schinner celebrates, and one she 

hopes might lead to more diversified product 

lines as future-minded dairies start exploring 

opportunities to capitalize on the plant-based 

trend. 

“I definitely commend people for that,” she 

said. “But just like we can improve our prac-

tices, there’s room for all industries to think, 

‘How can we ensure we can have a planet for 

our grandchildren and great grandchildren?’ It’s 

pretty serious what’s happening, and we need 

to take an open look.

 

 

 

 

 

 

 

 

 

 

 



P.E.I. dairy industry reacts to USMCA signing 
Dec 01, 2018 

https://www.theguardian.pe.ca/news/local/pei-dairy-industry-reacts-to-usmca-signing-264463/ 

 

 

s the leaders of Canada, the U.S. and 

Mexico signed the so-called “new 

NAFTA” deal on Friday, farmers on 

P.E.I. are uncertain about the future of their in-

dustry. 

“There’s not a lot of optimism out there in the 

farming fields out there in the country. People 

are really questioning what their future is,” said 

Harold MacNevin, a P.E.I. farmer and chairman 

of the board of directors for Dairy Farmers of 

P.E.I. 

The United States-Mexico-Canada Agreement 

(USMCA) was introduced on Sept. 30. Even with 

Friday’s signing by U.S. President Donald Trump, 

Canadian Prime Minister Justin Trudeau and 

Mexican President Enrique Peña Nieto, each 

country still has to separately ratify the deal. 

One of the proposals is increasing the U.S.’s ac-

cess to Canadian markets by 3.59 per cent. 

MacNevin said there isn’t a lot of optimism by 

farmers. 

“Farmers are feeling very betrayed because this 

is the third trade deal in a row that we’ve been 

used as the bartering chip. So, a lot of betrayal 

there because, in one sense, the Canadian gov-

ernment is saying they’re supporting the Cana-

dian dairy industry, that they expect us to have 

a very sustainable, vibrant dairy industry. But 

yet, they’re giving away our market at every 

trade deal that comes along.” 

MacNevin said the dairy industry is still in the 

dark about many of the details in the new 

agreement. 

“The only text that we’ve really been hearing 

anything about is the U.S.’s version,” he said.  

With questions about whether or not to invest 

in the farm as well as succession plans, Mac-

Nevin said a lot of farmers are saying that this 

industry isn’t the future anymore. 

“That’s the sense that dairy farmers are experi-

encing over the last two months.” 

And, even though the deal hasn’t been ratified 

by Canada, MacNevin isn’t optimistic that things 

are going to change. He referred to Lawrence 

MacAulay’s comments on Nov. 5 at a funding 

announcement (that turned into a demonstra-

tion) in Pooles Corner about the $2 billion a day 

in goods and services that crosses into the U.S. 

and how that wasn’t going to change. 

“So, as far as changing the agreement, that’s 

not likely going to happen,” said MacNevin. 
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